
× A U D I E N C E  PA R T I C I PAT I O N  C A S E  S T U D Y

T H E  O P P O R T U N I T Y

Make useful information something members
choose to engage with.

Vhi wanted a flexible way to make health, wellbeing and service
information feel more engaging inside its owned digital environment.

H O W  T H E  M E M B E R  J O U R N E Y W O R K S

Short experiences. Clear value. Relevant action.

01

Participate
A short branded experience.

02

Discover
A useful topic or service.

03

Learn
Clear information in context.

04

Act
A relevant next step.

W H Y T H E  M O D E L W O R K S

One platform. Many member moments.

01

Health education
Make important information easier to absorb through
participation.

02

Service discovery
Bring relevant Vhi services and support into context
when they are most useful.

03

Repeatable capability
Refresh the experience for different themes without a
new technical build each time.

Vhi x QuizWizards case study PA R T I C I PAT I O N  /  R E L E VA N C E  /  A C T I O N

Helping members find
useful health services
through participation.
QuizWizards helped Vhi turn useful health and wellbeing information into short, branded
experiences that made it easier for members to engage with relevant content and discover the
next step for them.

V H I  X  Q U I Z W I Z A R D S

Information → interaction

Turn factual content into short, approachable experiences that are easy to complete.

Engagement → useful next step

Help members discover relevant information, support or services within Vhi's
ecosystem.

C L I E N T  P E R S P E C T I V E

“
QuizWizards has become a valuable extension of our team. They consistently create engaging campaigns for
us around key health and wellbeing initiatives, delivering strong participation rates while helping us gather
valuable audience insights. The team is proactive, easy to work with and always quick to turn ideas into live
experiences.

Sarah Breathnach

UX Research Manager / Vhi

36,920
game starts across the programme in 2026

A repeatable participation approach that helped Vhi make health, wellbeing and service
information easier for members to engage with inside its owned digital environment.


